
DOCUMENT 10: SOCIAL MEDIA ANALYSIS 

 

Social media continues to be a key communication tool for the Ottawa Police. Content is 
a mix of proactive and reactive public safety messaging, news releases, major event 
communications, enforcement results and good news. Corporate Communications and 
Media Relations work together to regularly provide a balance to any negative narratives 
seen in the media. We promote the incredible work that our members do every day, 
celebrate the onboarding of our new recruits, and use the platform to help tell the stories 
of the many positive interactions that police have with the community. 

During the reporting period, there have been 16.9 million social media interactions with 
the OPS. Since July 15th, 2022, the overall percentage of conversations involving the 
OPS has been classified mostly as neutral (82%) with some positive (12%) and some 
negative (6%). It is important to note the volume of interactions means that 12% 
represents two million positive interactions. Peaks in the graph represents major events 
like the Public Order Emergency Commission’s public hearings, where OPS members 
were testifying about the Freedom Convoy, the derecho storm, Canada Day 
demonstrations, shootings, a fatal collision, and in early June 2023, where there was a 
demonstration outside of an Ottawa school concerning Transgender rights. 
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Compare visual to January 1, 2021 – July 15, 2023 
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