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•	 Developed Where Culture Lives creative campaign

•	 Produced Culture Walk self-guided walking tour brochure

•	 Developed curation of Instagram content

•	 Produced social media video promos around key initiatives  
(opening of Ottawa Art Gallery and Living Flag)

•	 Introduced #RideauTalks membership learning series

•	 Introduced #RideauStories and #RideauHappyHours member 
promotions on social media, FXpoles and website

•	 Social media campaign boosting creative campaign

•	 Engaged membership participation and increased member 
communications

•	 Developed Art Wall project

•	 Activated Ogilvy Square with programming

•	 Sponsored member programming series for greater reach of ROI

•	 Advocated removal of construction hoarding from in front of impacted areas

•	 Advocated for police presence

•	 Installed traffic counting equipment

•	 Advocated for improved lighting, maintenance, and parking 
enforcement in construction zone

S T R AT E G I C  D I R E C T I O N
Below are the key objectives and their ranked priority identified during the 
B.I.A.’s 2014-2018 Strategic Planning process. 

1.	 Public Spaces, Art and Renewal: to enhance and animate pedestrian 
space through programming and entertainment. 

2.	 Clean and Safe: to provide and maintain a clean and safe 
environment for visitors and residents that creates a welcoming and 
comfortable atmosphere.

3.	 Communications and Branding: to enhance the B.I.A’s image and 
reputation with the public and generate greater engagement and 
commitment from members. 

The 2018 Living Flag attracted 1500 participants. 

Maggie from Urban Outfitters taking part in our #RideauStories member promotion campaign.

W H E R E  C U LT U R E  L I V E S !
2018 began with the B.I.A.’s Board of Management approving a new 
Creative Concept to carry the organization into 2019. The concept 
focuses on Downtown Rideau’s brand tagline WHERE CULTURE 
LIVES and positions the B.I.A. to be the narrator of its own story. It 
is measurable, and builds awareness and momentum, culminating 
with the re-opening of Rideau Street in the 4th quarter of 2019. 

We added context and meaning to our existing tagline in an 
authentic and realistic way. The concept is flexible enough to cover 
members, visitors, events and milestones. It builds on promoting 
Downtown Rideau as a destination for shopping, dining, culture and 
entertainment by featuring how we are greater than the sum of our 
parts, and bonded by our differences. Yes, culture lives everywhere…
but nowhere else will you find as many distinct groups in the confines 
of a single district. We’re the dancers, the creatives, the sneaker-
heads, the foodies, the skaters, the shawarma-lovers, the cocktail 
snobs…and this is where we choose to be -- DOWNTOWN RIDEAU.

Our goal is to increase member engagement and deliver measurable 
changes in the reach of the B.I.A.’s communication channels with 
growth in the number of followers on social media, website visits, app 
downloads, news coverage, use of campaign and email subscribers. 
We created advertising replacing the word “culture” in our tagline 
with a topic unique to Downtown Rideau; and #RideauStories to tell 
the story of people and places in Downtown Rideau. Brand awareness 
and membership engagement is measurably increased, and we 
look forward to continuing this successful campaign in 2019.

We collect stats from a variety of sources and topics to advocate for 
public services and support member economic development decisions. 
These include stats from our clean and safe programs and member 
surveys; to traffic and transit counts, and consumer catchment and visitor 
information. Research is equally important. We collect, and share research 
reports and studies posted on our website member portal and host the 
#RideauTalks learning series for members to stay current and network.

By the end of 2019, Downtown Rideau will have endured 10 consecutive 
years of construction, either on Rideau Street directly, or adjacent streets. 
The city’s significant investment in the public realm in Downtown Rideau 
and its streetscape is greatly improving the physical environment, as is 
the B.I.A.’s investment in 12 multi-media FXpoles on Rideau Street west of 
King Edward. The FXpoles are landmarks defining Downtown Rideau as 
Ottawa’s Arts, Fashion & Theatre District. By the end of 2019, Downtown 
Rideau will be finished its transformation, ready to fully capitalize on 
its cultural and shopping excellence offerings! There’s never been a 
better time to invest and grow your business in Downtown Rideau!

Donna Holtom, Chair, Downtown Rideau B.I.A.

M A N D AT E
To promote Downtown Rideau as a shopping, dining, cultural and tourism 
destination and advocate for its economic viability within the City of Ottawa. 

V I S I O N
To create an inviting, world-class, quality shopping ‘Main Street’ and 
‘Cultural Hub’ destination. 

ww

DOWNTOWNRIDEAU.COM

Glynn Brothers Art is a joint collaboration between two brothers, 
Aiden (Toronto) and Nick (Ottawa), Ontario. Their street-art inspired 
work uses bold colour, stencils and spray paint to create unique and 
powerful pieces.  They work collectively to create their own brand of 
unique and bold contemporary art.  These are commissioned works  
by the Downtown Rideau Business Improvement Area.

Glynn Brothers Art est une collaboration conjointe entre deux frères, 
Aiden de Toronto et Nick d’Ottawa, en Ontario. Les artistes, inspirés de 
l’art de rue, utilisent des couleurs audacieuses appliquées au pochoir  
et au pistolet pour créer des pièces uniques et fortement évocatrices.  
 Ils travaillent en collectif de façon à créer leur propre forme d’art  
contemporain audacieux et unique.

over a metal mesh and steel frame. These are commissioned works by 
the Downtown Rideau Business Improvement Area.

La foi est représentée par un ange en plein vol; la charité par un ange 
qui tend les bras; et l’espérance par un ange qui tient un nouveau-né. 

 
appliquées directement sur un treillis zmétallique et une  
structure d’acier.

These four digital sculptures explore how we perceive colour, light and 
motion. Strips of glass housed inside each artwork are lit by programmed 
lights. The lights slowly change colour and intensity causing shifts in 
perception as we travel around the object. At night, the sculptures 
transform the streetscape and expand our sensory experience.

Ces quatre sculptures numériques explorent la manière dont nous  
percevons la couleur, la lumière et le mouvement. Des bandelettes 
de verre logées à l’intérieur de chaque œuvre sont éclairées par des 
lumières préprogrammées. Les lumières changent de couleur et  
d’intensité, ce qui amène lentement des changements de perception 
lorsqu’on se déplace autour de l’objet. La nuit, les sculptures transfor-
ment le paysage de rue et élargissent notre expérience sensorielle.

One of 25 Mural Boxes entitled “Auntie Mame Series,” a collection of 

Associated with some of these mural box locations is a QR code to 
discover Rideau Lore stories about the history of the Downtown 
Rideau area.

Une des 25 boîtes murales désignées sous le titre « Auntie Mame Series 

1958 du même nom.  Associé à certains des emplacements de ces 
boîtes murales, un code permet de découvrir les  Chroniques de la rue 
Rideau, des récits sur l’histoire du secteur du Centre-ville Rideau.

This slightly larger than life sized bronze sculpture of Oscar Peterson, 
famous Canadian Jazz pianist, sits in front of the National Arts Center 
on Elgin Street. It was unveiled by Queen Elizabeth II on June 30th  
of 2010.

Cette sculpture en bronze plus grande que nature représente Oscar 
Peterson, fameux pianiste jazz canadien. Elle se trouve en face du  
Centre national des Arts, sur la rue Elgin. Elle a été dévoilée par la  
Reine Elizabeth II le 30 juin 2010.

Collection of the Ottawa Art Gallery, purchased with the support of 
the Canada Council for the Arts’ Acquisition Assistance program, the 
Ottawa Art Gallery’s Endowment fund and Art Rental and Sales Service 
Volunteers, 2004. 

sur toile, collection de la Galerie d’art d’Ottawa, a été achetée avec  
l’appui du programme d’aide à l’acquisition du Conseil des arts du  
Canada, du fonds de dotation de la Galerie d’art d’Ottawa et des 
bénévoles du Art Rental and Sales Service, 2004.

Famed photographer Yousuf Karsh has a rich history with the Ottawa 

wife, Solonge. He is well known for his portraits of Queen Elizabeth II, 
Martin Luther King Jr., and Winston Churchill. The theatre has several 
original photographs by Karsh on exhibit.

Le réputé photographe Yousuf Karsh entretient des liens de longue date 
avec l’Ottawa Little Theatre.  C’est là qu’il a approfondi ses connaissances 
sur la lumière et rencontré sa première femme, Solonge. Karsh est bien 
connu pour ses portraits de la Reine Elizabeth II, de Martin Luther King 
Jr et de Winston Churchill. Plusieurs photographies originales de Karsh 
sont exposées au théâtre.

Meant to stimulate a spiritual or visceral reaction in the viewer,  
Torrential Red evokes the contrasts between urban settings and the 
natural world. It was created with thin trunks of ironwood trees from 
the forest near it’s designer’s home.

Visant à inciter une réaction spirituelle ou viscérale chez l’observateur, 
Torrential Red évoque les contrastes entre le milieu urbain et le monde 
naturel. Cette œuvre a été créée au moyen de minces troncs d’ostryer 
de Virginie provenant d’une forêt à proximité de la maison de son 
concepteur.
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Auntie Mame 13

The Angels (Faith, Hope and Charity) 
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Oscar Peterson

Ottawa Art Gallery

Torrential Red

Karsh Exhibit

Artists / Artistes: Aiden Glynn and Nick Glynn

Artist / Artiste: Drew Mandigo

Artist / Artiste: Erin Robertson

Artist / Artiste: Mark Thompson

Artist / Artiste: Ruth Abernethy

Artist / Artiste: Eliza Griffiths

Artist / Artiste : Shayne Dark 

366 Rideau Street SW corner at Nelson Street /  
366, rue Rideau à l’angle de la rue Nelson

204 Rideau Street SE corner at Waller Street /  
204, rue Rideau à l’angle de la rue Waller

SW corner of Rideau Street at Colonel By Drive /  
Sur la promenade Colonel By à l’angle de la rue Rideau

377 Rideau Street at Nelson Street /  
377, rue Rideau à l’angle de la rue Nelson

53 Elgin Street NE corner at Albert Street, National Arts Centre /  
53, rue Elgin à l’angle de la rue Albert

50 Mackenzie King Bridge, NW corner at Waller Street /  
50, pont Mackenzie King, à l’angle de la rue Waller

50 Rideau Street at William Mall inside Simons, CF Rideau Centre /
50, rue Rideau à hauteur du mail de la rue William

400 King Edward Avenue inside the Ottawa Little Theatre /  
400, avenue King Edward, à l’intérieur de l’Ottawa Little Theatre

Artist / Artiste: Yousuf Karsh Downtown Rideau BIA downtownrideau
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downtownrideau @downtownrideau

Downtown Rideau BIA downtownrideau

Visite autoguidée du quartier 
 des arts, de la mode et 

 du théâtre d’Ottawa.

A self-guided tour 
of Ottawa’s Arts, Fashion 

 

and Theatre District.

The Culture Walk Brochure is a self-guided tour of Ottawa’s Arts, Fashion and Theatre District.
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$1,117,714

2 018  B U D G E T  ( U N AU D I T E D)

$1,117,714  Levy (90%)

 City grants (3%)

 Sponsorship & Advertising (1%)

 Contribution from surplus (14%)

 Payment in lieu (1%)

 Remission (-3%)

Payment in lieu unanticipated (-9%)

 Canada summer jobs grants (1%)

 

 Retail & Services (46%)

 Food & Beverage (20%)

 Arts & Entertainment (14%)

 Office (16%)

 Accommodation & Meeting (4%)

 

 Administration (35%)

 Operations (18%)

 Marketing (28%)

 Special Projects (19%)

 Advocacy (15%)

 Marketing (35%)

 Metrics (15%)

 Placemaking (35%)

 2017 
Actuals

2016 
Actuals

Revenue   

Tax levy 776.304 735,819

Sundry 44,862 98,552

Payments in lieu of taxation 14.600 8,306

Interest earned on reserves 1,200 1,200

 836,966 843,877

Expenditures   

Advertising & Promotion 252,958 346,841

Salaries, benefits, professional development & 
consultants

303,755 202,662

Ground services 47,722 72,869

Office 83,759 80,558

Security services 3,886 31,048

Rent, storage 48,862 41,346

Furniture & Equipment 27,590 18,162

Insurance 5,348 5,280

Audit Fees 1,640 1,437

Depreciation 17,416 17,884

 792,936 818,087

Surplus   

Annual surplus 44,030 25,790

Accumulated surplus beginning of year 416,254 390,464

Accumulated surplus end of year 460,284 416,254

Reserve Account

Fund balance, beginning of year 67,960 67,960

Fund balance, end of year (after interest 
earned transferred to revenue) 

67,960 67,960

N O T E S  T O  F I N A N C I A L  S T A T E M E N T S

Tax revenue is comprised of the following:

General tax levy 760,532 752,598

Supplementary assessment 37,098 22,429

Remissions (111,611) (31,543)

Vacancy rebates (10,165) (7,665)

776,304 735,819

Basis of Presentation The financial statements 
of the Rideau Business Improvement Area (BIA) 
are prepared as prescribed by the Public Sector 
Accounting Board of Chartered Professional 
Accountants of Canada. 

Accrual Accounting Revenues and expenditures 
are reported on the accrual basis of accounting. 
The accrual basis of accounting recognizes rev-
enues as they become earned and measurable; 
expenditures are recognized as they are incurred 
and measurable as a result of receipt of goods 
or services.

Tangible Capital Assets Capital assets are 
initially recorded at cost and amortized over 
their estimated useful lives using the straight-
line method. Capital expenditures that do not 
generate future economic benefit to the BIA are 
charged to operations in the year of acquisition.

Financial Instruments The financial instruments 
of the BIA consist of cash, accounts payable and 
accrued liabilities. Unless otherwise noted, it is 
management’s policy that the BIA is not exposed 
to significant interest rate, currency or credit 
risks arising from these financial instruments.

Tax Revenue The City of Ottawa bills and col-
lects tax levies as well as payment in lieu of taxes 
on behalf of the BIA annually. Taxation revenue 
consists of non-exchange transactions. It is rec-
ognized in the period to which the assessment 
relates and reasonable estimates of amounts 
can be made. Annual revenue also includes 
adjustments related to reassessments or appeals 
related to prior years.

Related Party Transactions The BIA purchases 
certain services from companies controlled by 
members and company executives of its Board 
of Directors, in the normal course of business at 
commercial rates. In addition, the BIA is related 
to all entities under control of the city of Ottawa. 
Nil is included in accounts payable and accrued 
liabilities due to related parties.

Capital Assets 2017 2016

Equipment 339,252 339,252

Accumulated 
amortization

(56,813) (39,397)

Net book value 282,439 299,855

2 017  A U D I T E D  S TAT E M E N T S 
Statement of Operations prepared by Ernst & Young LLP year end December 31, 2017
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8,699 l i f e t i m e  v i e w s

2,102 f o l l o w e r s

178,455 R e s i d e n t s

3 M i l l i o n 
A n n u a l  V i s i t o r s

19%  
F r e n c h

21%  
O t h e r

60%  
E n g l i s h

51%  
F e m a l e

49%  
M a l e

35.6%  
A g e  2 0 -39

20.3%  
$5 0 -$ 8 0, 0 0 0

18.2%  
$ 8 0 -$12 5, 0 0 0

C AT C H M E N T  A R E A  S TAT S  ( 5 K M  F R O M  D R B I A  C E N T E R )

255,552
Website views in 2018

10,127

S O C I A L  M E D I A  S TAT S

S T R E E T  A C T I V I T Y  R E P O R T I N G

V I S I T O R S

L A N G U A G E

I N C O M E

R E S I D E N T S

275,000
D a i l y  Tr a n s i t  R i d e r s

44%  
Wa l k  a s  p r i m a r y  m o d e  o f  
t r a n s p o r t a t i o n

T R A N S P O R T A T I O N

F A C T O I D S

$1.1 
b i l l i o n 
property 
investment in 
DRBIA 2014-2018

$1.2+ 

b i l l i o n 
commercial 
assessment base 
in DRBIA

TO U R I S M 
Designation  
(retail open on 
most statutory 
holidays)

$20+ 
m i l l i o n
 commercial 
property taxes 
paid by DRBIA

Retail, A RTS 
and Theatre District 
Designation in 
City’s Official Plan 

0.6%  
of city budget 
paid by DRBIA

$1.1 

t r i l l i o n
property 
assessment base 
in DRBIA

Location of the 
Rideau Canal 

U N E S CO 
World Heritage 
Status

1.5%  
of all city 
property taxes 
paid by DRBIA 

1,901

Lifetime App 
Launches

Lifetime App 
Downloads

409  
O b s e r v a t i o n s

216 
P u b l i c  A s s i s t a n c e

313 
C a l l s  f o r  S e r v i c e

G R A F F I T I  R E M O V A L

3,856 f o l l o w e r s

5,305 f o l l o w e r s

P E D E S T R I A N  C O U N T

537  
Ta g s  R e m o v e d

40,550  
D a i l y  P e d e s t r i a n s

O V E R  7, 0 0 0  S P O T S
6 0  
M e m b e r 
b u l l e t i n s  s e n t


